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Executive Summary

Exposure data from the European Environment Agency (EEA) demonstrate that more than 100 million
EU citizens are affected by high noise levels negatively impacting human health. Traffic noise alone is
harmful to the health of almost every third person in the WHO (World Health Organization) European
Region. 20% of Europeans are regularly exposed to night sound levels that could significantly damage
health, especially in urban areas. As emerged in Noise in Europe Conference (April 2017) and in the
WHO guidelines published in October 2018, the increased stringency of EU at source standards needs
to be balanced against other effective measures such as road surface and/or tyre improvements and

urban planning measures as well.

One of the solutions universally recognized as the best to reduce noise in urban areas, from both the
point of view of noise and air quality, is the introduction of electric mobility. Similar effects can also be

observed for the contribution of the tyre rolling resistance to the vehicle’s energy consumption.

Thus, for the changed requirements of Electric Vehicles (EVs) there is a need for in-depth investigations
of tyre/road interaction. Last but not least, even for the application of the Directive 2002/49/EC, the
coefficients to apply the CNOSSOS model (Directive 996/2015/EC) to new traffic spectra and new

vehicles are completely missing.
Therefore, the LIFE E-VIA project intends to:

e tackle noise pollution from road traffic noise focusing on a future perspective in which electric
and hybrid vehicles will be a consistent portion of flow;

e combine knowledge of road optimization and tyre development in order to test an optimized
solution for reducing noise in urban areas and Life Cycle Cost with respect to actual best

practices.
The main project objectives are:

1) To reduce noise for roads inside very populated urban areas through the implementation of a
mitigation measure aimed at optimizing road surfaces and tyres of EVs. Two road surfaces, at least 5
different EV types, one reference ICE Vehicle (ICEV) and at least 3 types of tyres per vehicle type

(including tyres specifically designed for EVs) will be tested.

LIFE E-VIA - Technical Report Action C1 1
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2) To estimate the mitigation efficiency and potential of tyres, pavements and traffic (traffic spectrum,
speeds, handling conditions) at a higher and comprehensive level: a Life Cycle Analysis (LCA) and a Life
Cycle Cost Analysis (LCCA) will be performed to demonstrate the individual and synergistic efficiency of
pavement surfaces, tyres and vehicles (including the comparison between internal combustion

vehicles, mixed traffic, and EV traffic).

3) To contribute to EU legislation effective implementation (EU Directives 2002/49/EC and
2015/996/EC), providing rolling noise coefficients within the Common Noise Assessment Method
(CNOSSOS-EU), specifically tuned for EVs which are actually in need of data for practitioners, agencies,

and departments aiming at developing future scenarios.

4) To contribute to national and Italian regional policies, issuing guidelines about use and application of
the methodology output of the project, which will be adopted, through the Regional Env. Agency
(ARPAT), supporting the project, by Tuscany Region, strongly interested in noise issues. Calabria Region

and Citta of Reggio Calabria also expressed their interest.

5) To raise people’s awareness of noise pollution and health effects explaining the opportunities
provided by EVs through specific dissemination and promotional events, also investigating people
perception regarding noise in terms of soundscape methodology and involving them in noise data

acquisition.

6) To demonstrate and promote sustainable road transport mobility (electric), reducing noise emission
by 5 dB(A) at receivers roadside and achieving also CO2 emissions reduction (21%), based on the Italian

context (LPG, CNG, Hybrid, EV, petrol cars, diesel cars) and the concerned literature.

7) To encourage low-noise surfaces implementation in further EU and extra-EU scenarios,

demonstrating durability and sustainability, through in-depth LCA&LCCA.

A Project milestone is associated to Action D1 which is the object of the present report and it consists

in the LIFE E-VIA website launching foreseen by 31% December 2019.

This milestone has been reached according to the established deadline and the LIFE E-VIA website URL

is https://life-evia.eu/. The website design has been commissioned to an external company, while the

managing is directly in charge of Vie en.ro.se and it is carried out by a back-end service.

LIFE E-VIA - Technical Report Action C1 2
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According to the Key Project Level Indicators, among the “Communication, dissemination, awareness

rising” sections also some specific indicators for the website are established.

In addition to the mandatory statistics to be provided according to the Project’s proposal, also the

following information will be periodically analysed and reported:

typology of device used by visitors to connect

e typology of access: direct to the website link or indirect
e country of origin of the device

*  most visited pages

e average duration of the visit session

e documents download

Specifically, statistics on the website are managed from the back-end service and from the Google

analytics application after the creation of a dedicated email address linked to the Project’s website.

Collected data will be analysed and reported every three months.

LIFE E-VIA - Technical Report Action C1 3
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1 Action D1.2 - LIFE E-VIA WEBSITE specifics and design

1.1 Specific from the project proposal

The website is one of the keys for a good dissemination action and for monitoring the Project impact.

The structure of the LIFE E-VIA website was expected to be designed within the first 6 months of the Project’s
activity, then continuously updated and maintained after the end of the Project for 3 years. It is in English and it
is addressed to present Project's goal, main objectives, partnership, foreseen actions and expected results.
Moreover, a "news" section reports the most recent events related to the Project development and it will be
updated at least monthly. The website will also include the official LIFE logo, linked to the LIFE web page and it

will be structured in different sections/pages:

- without password, containing: News and Project events advertisements, Link to Project partners' web pages
and of other actors involved in the Project implementation, Link to the website of other projects such as LIFE

NEREIDE, FOREVER and PERSUADE whose results will be in part adopted by the current Project, A FAQ section.

- a password protected area, available only to registered users (information on accesses will be treated at
different levels for impact monitoring and assessment). In this area it will be possible to download Project

reports, Dissemination and Information materials selected and approved by the scientific committee.

- a Project work area, password protected only to LIFE E-VIA partners, allowing for easy and fast communication
between partners, including a section in which progressive and final results with statistics and data related to
people participation in the actions and a section containing Reports from the partners/other relevant
documents. A discussion forum will be made available to guarantee networking activities.

According to the Project’s milestones, the LIFE E-VIA website was expected to be online within 315 December
2019.

1.2 Website design and activation

The LIFE E-VIA URL is https://life-evia.eu/ and it has been activated since 31 December 2019.

Figure 1 shows how the Home Page looks like.
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Home Project Progress&Results Documents News&Events Gallery Contacts Login

LIFE

ELECTRIC
VEHICLE

nolse control
by Assesment
and optimisation

Figure 1: LIFE E-VIA website Home Page.

1.2.1 Website’s architecture

The website architecture is structured as it follows.

«Home page»: LIFE/project/partners logos, project’s description, news and events (the last three in evidence),

related links to other projects or initiatives, links to social networks.
«Project»: description, beneficiaries, objectives, foreseen actions, expected results, actions’ description.

«Progress and Results»: Gantt chart, list of deliverables, list of milestones, progress of single actions (planned

starting/ending date, actual starting/ending date, percentage of completion, ...).

«Documents»: publications, deliverables, reports, presentations.

«News and events»: last news in evidence and archive organized with monthly folders.

«Gallery»: photos and brief description of dissemination events.

«Contacts»: references of people involved in the project for each partner (email address, office phone number).
“Reserved area” for partners.

After the Monitoring meeting held on 21 February 2020 in Florence, it was agreed with the Project’s monitor

to add a “FAQs” and a “Stakeholders” folder for the Networking activities and it has been done accordingly (Figure

LIFE E-VIA - Technical Report Action C1 2
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2). Regarding the Stakeholders’ folder it is periodically updated with networking activities carried out with each

of the listed subject, together with links to external websites and news.
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Figure 2: LIFE E-VIA website — FAQ and Stakeholders sections.
With respect to specifics reported in Paragraph 1.1 it has been considered unnecessary to make a section

protected via password to users since all useful documents (free available papers, project’s reports,

presentations, etc.) will be made available to all website’s visitors.

1.2.2 Website’s managing
The LIFE E-VIA website has been designed by Smarts S.r.l. (Vie en.ro.se external contracting) with inputs and
contents assistance provided by Vie en.ro.se Ingegneria and project’s partners in order to respect specifications

indicated in the project.

A back-end service is available, and online lessons have been organized between Smarts S.r.l. and Vie en.ro.se,

so that Vie en.ro.se can be autonomous in:

e Managing website registrations and decide users’ role (manager/simple user)
e Uploading documents/pictures

e Adding and editing news/events
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e Updating project’s results

e Changing logos, etc.

In Figure 3 a picture of the back-end home page service is shown.
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HOME
INSIGHTS

WELCOME TO:
MONSTERINESIGHTS

& PROFILE SETTINGS
DOCUMENTS

USERS MAMNAGER

HEWS

EVENTS

DELIVERABLES

PAPERS

PRESENTATIONS

Figure 3: LIFE E-VIA website, interface of back-end service.

2 Action C1 - LIFE E-VIA WEBSITE statistics on users’ visits

According to the Key Project Level Indicators, among the “Communication, dissemination, awareness rising”

sections also some specific indicators for the website are established.
In particular, by the end of the Project the number of expected website's visits is 70.000.

This estimation is based on the hypothesis that, thanks to the activities to be carried out during actions D1 and
D2 and to the letters of support sent to the project coordinator, there will be a changing in the citizens' behaviour
in terms of sensibilization to EV and possibly purchasing of an EV in case of need to change their private or

business car.
Moreover, within 3 years after the project’s conclusion, 100.000 website’s visits are expected.

The estimation has been based on the experience made on previous carried out LIFE projects, the collection of

data about the website visits will be assured for 3 years after the end of the project.
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Finally, according to the filled LIFE KPI indicators, the values of the following indicators are requested to be

provided at the end of the project and three years after its conclusion:

e n° of unique visits

o n°ofindividuals

e n°of download

e average visit duration

In addition to the mandatory statistics to be provided according to the Project’s proposal and the KPI, also the
following information will be periodically analysed and reported:

e typology of device used by visitors to connect

e typology of access: direct to the website link or indirect
e country of origin of the device

e most visited pages

Specifically, statistics on the website are managed from the back-end service and from the Google analytics
application (Figure 4) after the creation of a dedicated email address linked to the Project’s website.

) All accounts > https://life-evia.eu/ . ’ .
Al Analytics  Tuttii dati del sitowel - @ Ty searehing “Users today i
A Home .
Google Analytics Home R NSIGHTS
» B¥  Customisation
Users Sessions Bounce Rate Session Duration Active Users right now
REPORTS
[
' ® Reakt 7 10 20% 4m 34s
cal-time 153.3% 147.4% 168.3% 1309.2%

. "
» & Audience

Page views per minute
» >*  Acquisition
» B0 Behaviour

» M Conversions

4 Top Active Pages Active Users

No data available

a7 08 09 10 12 13
Apr

2, Attribution **™ Last 7 days v AUDIENCE OVERVIEW > REAL-TIME REPORT >

Figure 4: LIFE E-VIA website — Google Analytics interface.
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2.1 Statistics for the period 1° January — 31°* March 2020

Users = |VS Select a metric Hourly =~ Day Week Month

@® Users

60

40

20

PANEN
February 2020 March 2020
Figure 5: Trend of website visits — Google Analytics.

Users New Users Sessions Number of Sessions per User
Page Views Pages/Session Avg. Session Duration Bounce Rate

539 2.67 00:04:55 16.34%
'\ M~ L. ML

Unigue Page Views Avg. Time on Page

299 00:02:57
MJJHHL .hh_.n..,f\,

Figure 6: Number of users, sessions, page views, average session duration, bounce rate — Google Analytics.
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B New Visitor M Returning Visitor

Figure 7: Percentage of New visitor vs Returning visitor — Google Analytics.

Language Users % Users
1. en-us 54 I 31.95%
2. engb 33 | 19.53%
3. it 15 | 8.88%
4. de-de 11 ) 6.51%
5 it 8 | 473%
6. de 7 | 414%
7. es-es 6 | 3.55%
8. fr-fr 6 | 3.55%
9. es 4 | 2.37%
10.fr 4 | 2.37%

Figure 8: Language of origin country of the connected devices — Google Analytics.
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Country Users % Users
1. B0 laly 25 |l 14.79%
2. EE United Kingdom 20 . 11.83%
3. Germany 19 W 11.24%
4. == Spain 12 JJ 7.10%
5. wm Poland 11 || 6.51%
6. [0 France 8 | 473%
7. ™= Ukraine 8 | 473%
8. == Netherlands 7 | 414%
9. == Hungary 5 | 296%
10.lew Czechia 4 | 2.37%
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Figure 10: Map of Countries of origin of the connected devices — Google Analytics.
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City Users % Users
1. (not set) 20 | 11.56%
2. Warsaw 5 | 289%
3. Kyiv 5 | 289%
4. London 4 | 231%
5. Florence 4 | 2.31%
6. Turin 4 | 2.31%
7. Prague 2 | 1.16%
8. Berlin 2 | 1.16%
9. Frankfurt 2 | 1.16%
10. Madrid 2 | 1.16%

Figure 11: City of origin of the connected devices — Google Analytics.

Operating System Users % Users
1. Android 77 I 45.56%
2. Windows 77 I 45.56%
3. Chrome 0S 9 || 533%
4. Macintosh 4 | 2.37%
5. i0S 2 | 1.18%

Figure 12: Typology of operating system of the connected devices — Google Analytics.

Operating System Users % Users
1. Android 77 ©747%
2. i0S 2 | 2.53%

Figure 13: Typology of operating system of the connected (mobile) devices — Google Analytics.
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Top Channels

W Referral

M Direct

M Organic Search
Social

Figure 14: Percentage of direct vs indirect connections — Google Analytics.

Page Total Events +

18

% of Total: 100.00% (18)

a 1. / fiE] 8 (44.44%)
[0 2. /papers/papers-1-lorem-ipsum/ e 3 (16.67%)
o 3. /presentations/life-e-via-project-partners-meeting-february-20-2020/ fiE] 2 (11.11%)
o 4. /deliverables/dissemination_album_actions-d1-d2/ fiE] 1 (5.56%)
o 5. /deliverables/dissemination-plan_action-d1/ & 1 (5.56%)
[ 6. /Jevent/test-news-4/ @ 1 (5.56%)
O 7. [/presentations/official-welcome-meeting-bruxelles-november-2019/ fiE] 1 (5.56%)
o 8. /presentations/presentation-2-lorem-ipsum/ fiE] 1 (5.56%)

Figure 15: Most visited sections — Google Analytics.
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Event Action Total Events ¥

6

% of Total: 33.33% (18)

1. https://life-evia.eu/wp-content/uploads/2020/03/Presentations_meeting_february.pdf 2 (33.33%)
2. http://life-evia.eu/wp-content/uploads/2020/01/LIFE-E-VIA_Bruxelles_nov_19.pdf 1 (16.67%)
3. http://life-evia.eu/wp-content/uploads/2020/01/Presentation_LIFE18-E-Via_OSLO_Eurocieties.pdf 1 (16.67%)
4. https://life-evia.eu/wp-content/uploads/2020/03/Dissemination_Album_Feb_2020.pdf 1 (16.67%)
5. https://life-evia.eu/wp-content/uploads/2020/03/DISSEMINATION-PLAN_E-VIA_Feb_2020.pdf 1 (16.67%)

Figure 16: Most downloaded documents — Google Analytics.

In Table 1, values of indicators reported in the project proposal and KPI ones are reported for the evaluated
period.

Table 1: Project indicators values.

N° of website visits 539
N° of unique visits 299
N° of individuals 169
N° of downloads 6
Average visit duration 00:04:55

2.2 Statistics for the period 1°* April — 30 June 2020

Users » | VS Selectametric Hourly | Day Week Month
@® Users
15
10
\\/\M\
May 2020 June 2020

Figure 17: Trend of website visits — Google Analytics.
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Users

150
WA A\~ Mar,

Mumber of Sessions per User

1.78
WA MWy

Avg. Session Duration

00:04:18
_.._A_LM-\_.__A_ANL_M.H.JL_L\J

Report on website design and statistics on visits

MNew Users Sessions

144 267
MMMM WMMM

Fage Views Pages/Session

1,273 4.77
.._A_A_A.»\___._Nlllmm MMMAM

Bounce Rate

44.57%
W L ANV

Unique Page Views Avg. Time on Page

/703

00:01:08

Mw

Figure 18: Number of users, sessions, page views, average session duration, bounce rate — Google Analytics.

B New Visitor M Returning Visitor

Figure 19: Percentage of New visitor vs Returning visitor — Google Analytics.
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Language Users % Users
1. it 57 I 3775%
2. en-us 422 Il 781
3. zh-cn 10 J 6.62%
4. fr g || s30%
5 engh 7 | 464%
6. frr 6 | 3.97%
7.t 6 I 3.97%
8. es-es 3 ] 1.99%
9. nknl 2 | 1.32%
10. de 1 | 0.66%
Figure 20: Language of origin country of the connected devices — Google Analytics.
Country Users % Users
1. 01 italy so I 3882%
2. B United States 33 - 21.71%
3. 00 France 19 | 12.50%
4. @ china 7 ] 461%
5 LN Belgium 4 | 2.63%
. Germany 3 ] 1.97%
7. 4= Finland 3 | 1.97%
8. B8 United Kingdom 3| 1.97%
9. I*l Canada 2 | 132%
10. ®| Japan 2 | 132%

Figure 21: Country of origin of the connected devices — Google Analytics.
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b

Figure 22: Map of Countries of origin of the connected devices — Google Analytics.

Report on website design and statistics on visits

City Users % Users
1. (not set) 26 [ 15.20%
2. Chicago 11 ] 643%
3. Florence 10 ] 5.85%
4. Paris 6 | 351%
5. Prato 6 I 3.51%
6. Beijing 5 | 292%
7. Cosenza 5 | 292%
8. Lucera 5 | 292%
9. Rome 5 | 292%
10. Lille 4 | 234%

Figure 23: City of origin of the connected devices — Google Analytics.
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Operating System Users % Users
1. Windows 20 I 5933
2. Android 34 I 2267%
3. 05 16 [ 10.67%
4. Macintosh 10 ] 667%
5. Chrome 0S 1 | 0.67%

Figure 24: Typology of operating system of the connected devices — Google Analytics.

Operating System Users % Users
1. Android 32 N cc00%
2. i0S 16 [l 32.00%

Figure 25: Typology of operating system of the connected (mobile) devices — Google Analytics.

Top Channels

M Direct
B Organic Search
M Social

Referral

Figure 26: Percentage of direct vs indirect connections — Google Analytics.
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Page Total Events
% of Total
1./ e 28
2. /deliverables/dissemination_album_actions-d1-d2/ e 6
3. /presentations/life-e-via-project-partners-meeting-february-20-2020/ e 5
4. /papers/papers-1-lorem-ipsum;/ e 4
5 /presentations/jtav-2020-journees-techniques-acoustique-et-vibrations-france-march-202 @ a

T

6. /event/eurocities-environment-forum/ RE 3
7. /presentations/eai-smartcity-360-2019-international-summit-portugal-december-2019/ @ 3
8. /presentations/official-welcome-meeting-bruxelles-november-2019/ e 3
9. /presentations/presentation-1-lorem-ipsum/ e 2
10. /documents/ e 1

Figure 27: Most visited sections — Google Analytics.
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63

- 100.00%

(63)
(44.44%)
(9.52%)

(7.94%)

(6.35%)
(6.35%)

(4.76%)
(4.76%)
(4.76%)
(3.17%)

(1.59%)
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Event Action

1. https:Vlife-evia.eu/wp-content/uploads/2020/04/DISSEMIMNATION-ALEUM_MARCH_2020.pdf

2. https:/life-evia eu/wp-content/uploads/2020/03/JTAV-2020-LIFE-E-VIA-Ceshron-Pallas
3. httpsi/life-evia.eu/wp-content/uploads/2020/03/Presentations_meeting_february.pdf

4. http://life-evia.eu/wp-content/uploads/2020/01/LIFE-E-VIA_Bruxelles_nov_19.pdf

2019.v1.7-1.pdf

6. https:/life-evia.eu/wp-content/uploads/2020/01/LIFE-E-VIA-Kick-off-meeting-presentat

-at-al.pdf

https:/life-evia eu/wp-content/uploads/2020/03/WD-03.1-Draft-agenda-WG-Moise-0slo-

ions.pdf

- hitps://life-evia.eu/wp-content/uploads/2020/04/SC4Life_title-slide-Keynote-Speech-PRATIC-ver-

02.pdf
8. https:/life-evia.eu/wp-content/uploads/2020/03/Agenda.pdf

9. https:/life-evia.eu/wp-content/uploads/2020/06/Presentations_meeting_february_pub.

pdf

Figure 28: Most downloaded documents — Google Analytics.

Total Events 4

26
% of Total: 41.27%

63}
6 (23.08%)
4 (15.38%)
4 (15.38%)

3 (11.54%)
3 (11.54%)
2 (7.69%)
2 (7.69%)

1 (3.85%)

1 (3.85%)

In Table 2, values of indicators reported in the project proposal and KPI ones are reported for the evaluated

period.

Table 2: Project indicators values.

Report on website design and statistics on visits

N° of website visits 1273
N° of unique visits 703
N° of individuals 150
N° of downloads 26
Average visit duration 00:04:18

2.3 Statistics for the period 1% July — 30 September 2020

Users v | VS Selecta metric

® Users
30

[
S

P—

Hourly Day Week Month

August 2020 September 2020

Figure 29: Trend of website visits — Google Analytics.

LIFE E-VIA - Technical Report Action C1
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Users Mew Lsers Sessions

162 153 241

Mumber of Sessions per User | Page Views Pages/Session

1.49 899 3.73
Vo ' Wa e i a W el NN N | A A A

Avg. Session Duration Bounce Rate

00:03:08 56.85%
i WINWWAIMA W™

Unigque Page Views Avg. Time an Page

504 00:017:09
MMM LLAM)\-\_AJ‘-\_&A__L.J‘.

Figure 30: Number of users, sessions, page views, average session duration, bounce rate — Google Analytics.

B Mew Visitor B Returning Visitor

Figure 31: Percentage of New visitor vs Returning visitor — Google Analytics.

LIFE E-VIA - Technical Report Action C1 18
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Report on website design and statistics on visits

Language Users % Users
1. en-us 76 I 46.91%
2. it 29 - 17.90%
3. engb 13 ] s02%
4. zh-cn 7 ] 432%
5. fr 6 | 370%
6. frfr 5 | 3.09%
7.t 5 | 3.09%
8. en 4 | 2.47%
9. ¢ 2 | 1.23%
10. he-il 2 | 1.23%

Figure 32: Language of origin country of the connected devices — Google Analytics.

Country Users % Users
1. B United States 43 - 26.06%
2. DN italy 41 - 24 85%
3. 01 France 16 | 1091%
4. [I*l Canada 17 ] 10.30%
5. M China 8 I 4.85%
6. EI3 United Kingdom 6 | 3.64%
7. = lsrael 6 | 3.64%
8. = Metherlands 4 | 242%
9. LN Belgium 2 | 1.21%
10. ™ Germany 2] 1.21%

LIFE E-VIA - Technical Report Action C1

Figure 33: Country of origin of the connected devices — Google Analytics.
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B X

Figure 34: Map of Countries of origin of the connected devices — Google Analytics.

Report on website design and statistics on visits

City Users % Users
1. (not set) 3 P 227%
2. Chicago 12 ] 6.90%
3. Catania 11 6.32%
4. Beijing 6 | 345%
5. Tel Aviv-Yafo 5 | 287%
6. Paris 4 | 2.30%
7. Florence 4 | 2.30%
8. Bouguenais 4 | 2.30%
9. Bari 3 | 1.72%
10. Milan 3 | 172%

Figure 35: City of origin of the connected devices — Google Analytics.

LIFE E-VIA - Technical Report Action C1
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Report on website design and statistics on visits

Browser Users % Users
1. Chrome & Il 22.59%
2. Safari 25 . 15.43%
3. Firefox 23 . 14.20%
4. Edge 14 ] 864%
5. Internet Explorer 14 | 8.64%
6. Android Webview 5 | z.09%
7. Samsung Internet 5 | 3.09%
8. UC Browser 5 | 3.09%
9. Opera 2 | 1.23%
Figure 36: Typology of operating system of the connected devices — Google Analytics.
Operating System Users % Users
1. Android 26 _ 61.90%
2. 108 16 - 38.10%

Figure 37: Typology of operating system of the connected (mobile) devices — Google Analytics.

M Direct
M Organic Search
M Referral

Social

Figure 38: Percentage of direct vs indirect connections — Google Analytics.

LIFE E-VIA - Technical Report Action C1
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Page

1.7

2. Jjdeliverables/technical-report_action-al/

3. J/deliverables/technical-report_action-a3/

4. jdeliverables/dissemination_album_actions-d1-d2/

5. /deliverables/dissemination-plan_action-d1/

6. /deliverables/technical-report_action-a2/

7. /papers/acoustic-impact-of-electric-vehicles/

8. /deliverables/additional-report-1_-report-on-website-design-and-statistics-on-visits/
9. /presentations/presentation-1-lorem-ipsumy/

10. /deliverables/monitering-protocol_action-e1/

Figure 39: Most visited sections — Google Analytics.

LIFE E-VIA - Technical Report Action C1

W @ @ %@ %@ % % %" % W

Total Events

Report on website design and statistics on visits

¥

71

% of Total: 100.00% (71)

22

(30.99%)

(9.86%)

(7.04%)

(5.63%)

(5.63%)

(5.63%)

(5.63%)

(4.23%)

(4.23%)

(2.82%)
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Event Action

https:/life-evia.eu/wp-content/uploads/2020/07/LIFE_E-

Total Events A

38

% of Total: 53.52%

(71)

1. VIA_AT_deliverable_final_version_20200612.pdf R
2. https:#life-evia.eu/wp-content/uploads/2020/07/Dissemination_program_E-VIA_July_2020.pdf 5 (13.16%)
3. https:/life-evia.eu/wp-content/uploads/2020/09/Deliverable_a3_pdf 5 (13.16%)
4.  https:/life-evia.eu/wp-content/uploads/2020/07/Report_A2_LIFE_UNIRC_FINAL_REV1 pdf 4 (10.53%)
5. https:/life-evia.eu/wp-content/uploads/2020/01/LIFE-E-VIA-Kick-off-mesting-presentations.pdf 3 (7.89%)
6. https:/life-evia eu/wp-content/uploads/2020/07/Report_D7 _website_statistics_giugno2020 pdf 3 (7.89%)
7. https://life-evia.eu/wp-content/uploads/2020/06/Presentations_meeting_february_pub.pdf 2 (5.26%)
8. https:/life-evia.eu/wp-content/uploads/2020/07/Dissemination_album_.pdf 2 (5.26%)
9. https:/life-evia.eu/wp-content/uploads/2020/07/Menitoring_protocol pdf 2 (5.26%)

10.  http./life-evia.eu/wp-content/uploads/2020/01/LIFE-E-VIA_Bruxelles_nov_19.pdf 1 (2.63%)

Figure 40: Most downloaded documents — Google Analytics.
Table 3: Project indicators values.

N° of website visits 899

N° of unique visits 504

N° of individuals 162

N° of downloads 38

Average visit duration 00:03:18

LIFE E-VIA - Technical Report Action C1 23
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2.4 Statistics for the period 1% October — 31 December 2020

Users = V8 Select a metric Hourly Day Week Month

® Users
10
5
November 2020 December 2020

Figure 41: Trend of website visits — Google Analytics.
Users New Users Sessions Number of Sessions per User
147 137 244 1.66
Page Views Pages/Session Avg. Session Duration Bounce Rate
653 2.68 00:02:07 954.51%

NN O YOV WU IR SR YT ST Ay I B DTl DT N ov v |1 YN | VY N A

Unigue Page Views Avg. Time on Page

470 00:07:16
"M/MAMA_MMM _A_A,ll\lv\__w_m_.

Figure 42: Number of users, sessions, page views, average session duration, bounce rate — Google Analytics.
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M New Visitor M Returning Visitor

Figure 43: Percentage of New visitor vs Returning visitor — Google Analytics.

Language Users % Users
1. en-us 48 [ 3265%
2. itit 46 | 31.29%
B G 8 || 544%
4. fr-fr 8 | 5.44%
5. engb 7 | 476%
6. zh-cn 7 | 476%
7. it 6 | 4.08%
8. de-de 4 | 272%
9. fr 2 | 1.36%
10. de 1 | 0.68%

Figure 44: Language of origin country of the connected devices — Google Analytics.

LIFE E-VIA - Technical Report Action C1 25
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Country Users % Users
1. L1 Italy 54 - 36.24%
2. B United States 42 | 28.19%
3. @ China 11 I 7.38%
4. [0 France 10 ] 6.71%
5. M Germany 5 | 3.36%
6. = Spain 3 | 2.01%
7. EIE United Kingdom 3 | 201%
8. == Netherlands 3 | 201%
9. = Austria 2 | 1.34%
10.75] Israel 2 | 1.34%

Figure 45: Country of origin of the connected devices — Google Analytics.

1 I

Figure 46: Map of Countries of origin of the connected devices — Google Analytics.
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Report on website design and statistics on visits

City Users % Users
1. Chicago 24 | 14.91%
2. (not set) 20 | 12.42%
3. Florence 8 | 4.97%
4. Reggio Calabria 7 | 435%
5. Prato 5 | 3.11%
6. Beijing 4 | 2.48%
7. Catanzaro 4 | 2.48%
8. Irving 4 | 2.48%
9. Shanghai 3 | 1.86%
10. Guiyang 3 | 1.86%
Figure 47: City of origin of the connected devices — Google Analytics.
Browser Users % Users
1. Chrome 78 I 53.06%
2. Internet Explorer 20 W 13.61%
3. Safari 16 [ 10.88%
4. Edge 9 ] 6.12%
5. Firefox 9 || 6.12%
6. UC Browser 6 | 4.08%
7. Android Browser 3 | 2.04%
8. Android Webview 3 | 2.04%
9. Samsung Internet 2 | 1.36%
10. Safari (in-app) 1 | 0.68%
Figure 48: Typology of operating system of the connected devices — Google Analytics.
Operating System Users % Users
1. Windows 104 _ 70.75%
2. Android 21 . 14.29%
3. Macintosh 11 || 7.48%
4. i0s 10 J] 6.80%
5. Linux 1 | 0.68%

Figure 49: Typology of operating system of the connected (mobile) devices — Google Analytics.

LIFE E-VIA - Technical Report Action C1
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M Direct
M Organic Search
M Referral

Social

Figure 50: Percentage of direct vs indirect connections — Google Analytics.

Page Total Events +
69
% of Total: 100.00%
(69)
1. 7/ @ 29 (42.03%)
2. /deliverables/dissemination-plan_action-d1/ @ 6 (8.70%)
3. /papers/papers-1-lorem-ipsum/ @ 6 (8.70%)
4. [presentations/life-e-via-project-internal-project-meeting_-23-october-2020/ @ 4 (5.80%)
5. /presentations/life-e-via-project-partners-meeting-february-20-2020/ @ 3 (4.35%)
6. /deli_\.rerablgs/gommunica‘[ion—and—dissemination—strategy_—sub—action—d‘l —1—public—awareness—and—dissemination—of—resu@ 2 (2.90%)

Its-dissemination-plan/

7. /deliverables/technical-report_action-a3/ @ 2 (2.90%)
8. /papers/acoustic-impact-of-electric-vehicles/ @ 2 (2.90%)
9. /presentations/jtav-2020-journees-techniques-acoustique-et-vibrations-france-march-2020/ @ 2 (2.90%)
10. /project/ @ 2 (2.90%)

Figure 51: Most visited sections — Google Analytics.
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Event Action Total Events +
25
% of Total: 36.23% (69)
1. https://life-evia.eu/wp-content/uploads/2020/07/Dissemination_program_E-VIA_July_2020.pdf 4 (16.00%)
2. htips://life-evia.eu/wp-content/uploads/2020/11/Presentations_meeting_October_2020_web.pdf 4 (16.00%)
3. https://life-evia.eu/wp-content/uploads/2020/06/Presentations_meeting_february_pub.pdf 3 (12.00%)
4. https://life-evia.eu/wp-content/uploads/2020/03/JTAV-2020-LIFE-E-VIA-Cesbron-Pallas-et-al.pdf 2 (8.00%)
5. https://life-evia.eu/wp-content/uploads/2020/09/Deliverable_A3.pdf 2 (8.00%)
6. https://life-evia.eu/wp-content/uploads/2020/12/DISSEMINATION-PLAN_E-VIA.pdf 2 (8.00%)
7. https://life-evia.eu/wp-content/uploads/2020/12/LIFE_E-VIA_Communication_strategy_ver2.pdf 2 (8.00%)
8. http://life-evia.eu/wp-content/uploads/2020/01/LIFE-E-VIA_Bruxelles_nov_19.pdf 1 (4.00%)
9. http://life-evia.eu/wp-content/uploads/2020/01/Presentation_LIFE18-E-Via_OSLO_Eurocieties.pdf 1 (4.00%)
10. https:/life-evia.eu/wp-content/uploads/2020/07/LIFE_E-VIA_A1_deliverable_final_version_20200612.pdf 1 (4.00%)
Figure 52: Most downloaded documents — Google Analytics.
Table 4: Project indicators values.
N° of website visits 653
N° of unique visits 470
N° of individuals 147
N° of downloads 69
Average visit duration 00:02:07
LIFE E-VIA - Technical Report Action C1 29
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2.5 Statistics for the period 1% January — 31 March 2021

Users v | V¥S Selectametric Hourly Day Week Month
® Users
30
20
L\/\M
February 2021 March 2021

Figure 53: Trend of website visits — Google Analytics.

Users New Users Sessions Number of Sessions per User
191 180 294 1.54
b Mot b Mt |ttt Mt | AN SV
Page Views Pages/Session Avg. Session Duration Bounce Rate

896 3.05 00:03:08 57.14%

ol | wir i aa A s | ALV YA

Unique Page Views Avg. Time on Page

93 00:01:58
N~ —— TN

Figure 54: Number of users, sessions, page views, average session duration, bounce rate — Google Analytics.
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M New Visitor M Returning Visitor

Figure 55: Percentage of New visitor vs Returning visitor — Google Analytics.

Language Users % Users
1. it-it 18 I 5455%
2. en-us 6 [ 18.18%
3. engb 3 B 9.09%
4, it 3 P 9.09%
5 de 1 ] 3.03%
6. de-de 1 | 3.03%
7. fr 1 | 3.03%

Figure 56: Language of origin country of the connected devices — Google Analytics.

Country Users % Users
1. L1 ltaly 22 I 6667%
2. E5 United States 4 W 12.12%
3. L1 Belgium 2 || 6.06%
4. ™ Germany 2 || 6.06%
5. [0 France 1 | 3.03%
6. == India 1 | 3.03%
7. = Netherlands 1 | 3.03%

Figure 57: Country of origin of the connected devices — Google Analytics.
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1 - 22

Report on website design and statistics on visits

Figure 58: Map of Countries of origin of the connected devices — Google Analytics.

City Users % Users
1. Florence 5 W 1471%
2. Milan 4 | 11.76%
3. Rome 4 | 11.76%
4. Chicago 3 | 882%
5. (not set) 2 || 5.88%
6. Livorno 2 || 5.88%
7. Brussels 1| 2.94%
8. Munich 1T | 2.94%
9. Frankfurt 1 | 294%
10. Paris 1| 294%

Figure 59: City of origin of the connected devices — Google Analytics.

LIFE E-VIA - Technical Report Action C1
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Report on website design and statistics on visits

Browser Users % Users
1. Chrome 16 [ 48.48%
2. Edge 4 W 12.12%
3. Firefox 4 P 1212%
4. Internet Explorer 3 | 92.09%
5. Safari 3 | 92.09%
6. Android Webview 2 || 6.06%
7. Opera 1 | 3.03%

Figure 60: Typology of operating system of the connected devices — Google Analytics.

Operating System

Users

% Users

1. Windows

2. Android

3. i0S

4. Macintosh

25 I 75.75%
4 B 1212%

2 | 6.06%

2 | 6.06%

Figure 61: Typology of operating system of the connected (mobile) devices — Google Analytics.

Figure 62: Percentage of direct vs indirect connections — Google Analytics.

LIFE E-VIA - Technical Report Action C1
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M Direct
Social

33



LIF

E18 ENV/IT/000201-LIFE E-VIA

Page Total Events

Report on website design and statistics on visits

+

21

% of Total: 100.00% (21)

1. /stakeholders/ &
2. 7 RE]
3. /news/networking-nemo-project/ il
4. /news/soundscape-perception-before-and-during-the-covid-19-pandemic-in-italy/ fiEd]
5. /project/ il
6. /news/kick-off-meeting-of-the-new-european-project-aura/ @

Figure 63: Most visited sections — Google Analytics.

6 (28.57%)

5 (23.81%)

3 (14.29%)

3 (14.29%)

3 (14.29%)

1

(4.76%)

Event Action Total Events +
21
% of Total:
100.00% (21)
1. https://nemo-cities.eu/projects/ 6 (28.57%)
5 https://www.degruyter.com/document/doi/10.1515/noise-2021-0005/htm? 3 (14.20%)
© fhelid=IwARTPZ7kGLsJOr612Z JxgAvFcH9RgkejimzLIthX3koeFiLv4_xariVeWepk ’
3. https://www.unirc.it/ricerca/ue_found.php 3 (14.29%)
4. http://www.continental-tires.com/ 2 (9.52%)
5. https:/www.ipoolsrl.com/acustica 2 (9.52%)
6. http://aura-project.eu/en/288/project/?fbclid=IwARTNdYGh91Hb6s9-vwG-yRw0gGHBbETmilmgk-V8gIXJiry-xXkQxO0AfrU 1 (4.76%)
7. http://www.arpat.toscana.it/notizie/arpatnews/2021/069-21/life-e-via-un-progetto-europeo-per-citta-meno-rumorose 1 (4.76%)
8. https://twitter.com/arpatoscana/status/13767848404738990087s=20 1 (4.76%)
9. https:/fwww.facebook.com/Arpatnews/photos/a.482336455275977/1876010439241898/ 1 (4.76%)
10. https://www.facebook.com/LifeEVIA/?modal=admin_todo_tour 1 (4.76%)
Figure 64: Most downloaded documents — Google Analytics.
Table 5: Project indicators values.
N° of website visits 896
N° of unique visits 93
N° of individuals 191
N° of downloads 21
Average visit duration 00:03:08
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2.6 Statistics for the period 1°* April — 30 June 2021

Users ~ | VS Select ametric Hourly | Day Week Month

© Users
80

40

20

mayzot T mem =

Figure 65: Trend of website visits — Google Analytics.

Users New Users Sessions Number of Sessions per User | Page Views Pages/Session
435 419 691 1.59 1,939 2.81

Avg. Session Duration Bounce Rate

00:02:57 45.01%

o m et i | I AG M

Unique Page Views Avg. Time on Page

1,368 00:01:37
MM‘\A.M,_, MJL_A.AAJ\M.I-\,\_AM_.\.

Figure 66: Number of users, sessions, page views, average session duration, bounce rate — Google Analytics.

B Mew Visitor M Returning Visitor

Figure 67: Percentage of New visitor vs Returning visitor — Google Analytics.
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Report on website design and statistics on visits

Language Users % Users
1. itit 219 [ 50.00%
2. en-us 117 Hl 2671%
3. it a1 | 936%
4. frfr 13 | 297%
5. engb g | 208%
6 fr o | 205%
7. dede g8 | 1.83%
8. zh-cn 6 | 1.37%
9. en 2 | 0.46%
10. en-in 2 | 0.46%
Figure 68: Language of origin country of the connected devices — Google Analytics.
Country Users % Users
1. I aly 264 [ 60.69%
2. B United States 70 [ 1816%
3. I France 27 | 6.21%
4, Germany 10 | 230%
5. == Netherlands 7 | 161%
6. B0 Belgium 6 | 1.38%
7. @l China 6 | 138%
8. == Finland 6 | 1.38%
9. = Austria 4 | 092%
4 | 092%

10. 818 United Kingdom

Figure 69: Country of origin of the connected devices — Google Analytics.
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1 264

Figure 70: Map of Countries of origin of the connected devices — Google Analytics.

Report on website design and statistics on visits

City Users % Users
1. (not set) 61 [l 1279%
2. Rome 36 | 7.55%
3. Florence 26 || 5.45%
4. Chicago 24 | 5.03%
5. Turin 21 | 4.40%
6. Milan 18 | 377%
7. Prato 13 | 273%
8. Reggio Calabria 13 | 273%
9. Coffeyville 1m | 231%
10. Paris 10 | 210%

Figure 71: City of origin of the connected devices — Google Analytics.

LIFE E-VIA - Technical Report Action C1
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Browser Users % Users
1. Chrome 222 [ 51.03%
2. Safari 61 [l 14.02%
3. Firefox a1 B 9.43%
4. Internet Explorer 37 | 851%
5. Edge 27 [ 621%
6. Android Webview 25 | 5.75%
7. Safari (in-app) 10 | 2.30%
8. Samsung Internet 6 | 1.38%
9. UC Browser 4 | 0.92%
10. Mozilla Compatible Agent 2 | 046%

[ T —

Figure 72: Typology of operating system of the connected devices — Google Analytics.

Operating System Users % Users
1. Windows 265 [ 60.92%
2. Android 71 [l 1632%
3. i0s 62 [l 1425%
4. Macintosh 29 || 6.67%
5. Linux 7 | 1.61%
6. (not set) 1 | 0.23%

Figure 73: Typology of operating system of the connected (mobile) devices — Google Analytics.

Top Channels

M Direct
M Organic Search
M Social

Referral

Figure 74: Percentage of direct vs indirect connections — Google Analytics.
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Report on website design and statistics on visits

Page Total Events 4
382
% of Total: 100.00% (382)
1. Jevent/workshop-electric-mobility-and-low-noise-asphalts-the-life-e-via-project-and-other-contributions/ @ 103 (26.96%)
2. /news/presentations-of-the-webinar-electric-mobility-and-low-noise-asphalts-the-life-e-via-project-and-other-contributions/ @ 48 (12.57%)
3/ @ 38 (9.95%)
4. /news/networking-activities-articles-published-on-italian-journals/ = 18 (471%)
5. /presentations/life-e-via-project-internal-project-meeting_-23-october-2020/ = 14 (3.66%)
6. /deliverables/dissemination-plan_action-d1/ @ 10 (2.62%)
7. /deliverables/dissemination_album_actions-d1-d2/ @ 9 (2.36%)
8. /presentations/webinar-electric-mobility-and-low-noise-asphalts-the-life-e-via-project-and-other-contributions/ e 9 (236%)
9. /papers/papers-1-lorem-ipsum/ e 8 (2.09%)
10.  /deliverables/moticeboard-in-english-language_life-e-via-objectives-and-actions/ e 7 (1.83%)
Figure 75: Most visited sections — Google Analytics.
Event Action Total Events % Total Events

1. hitps:/life-evia.eu/wp-content/uploads/2021/04/Locandina_webinar_EVIA_finale.pdf 108 [ 28.27%

2. https:/life-evia.euswp-content/uploads/2021/05/Presentazioni_webinar_LIFE-E-VIA.pdf 57 W 1492%

3. hitpsy/ec.europa.eu/easme/en/life 14 | 3.66%

4. https://life-evia.eu/wp-content/uploads/2020/11/Presentations_meeting_October_2020_web.pdf 12 | 314%

5. https://www.mdpi.com/2071-1050/12/2/704/htm 1 | 288%

6. https:/life-evia.eu/wp-content/uploads/2021/05/Locandina_webinar_EVIA_finale_pdf 7 | 1.83%

7. https:/life-evia.eu/wp-content/uploads/2021,/04/1YS-Competition_ltalian-events_CB_SL.pdf 6 | 1.57%

8. https://twitter.com/LIFEEVIAT 6 | 1.57%

9. htips://www.researchgate.net/publication/342179544_Acoustic_lmpact_of_Electric_Vehicles 6 | 1.57%

10. https:/life-evia.eus/wp-content/uploads/2020/07/LIFE_E-VIA_A1_deliverable_final version_20200612.pdf 5 | 1.31%

Figure 76: Most downloaded documents — Google Analytics.

Table 6: Project indicators values.

N° of website visits 1939
N° of unique visits 1368
N° of individuals 435
N° of downloads 382
Average visit duration 00:02:57
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2.7 Statistics for the period 1 July — 30 September 2021

Users + V5 Select ametric Hourly Day Week Month

@® Users

15

10

\ /_/\/\

August 2021 September 2021
Figure 77: Trend of website visits — Google Analytics.

Users New Users Sessions Number of Sessions per User | Page Views Pages/Session
190 177 268 1.41 890 3.32

Avg. Session Duration Bounce Rate

00:03:31 55.22%
Ao WA M

Unique Page Views Avg. Time on Page

610 00:01:31
MMM M_MJ\.___M

Figure 78: Number of users, sessions, page views, average session duration, bounce rate — Google Analytics.

M New Visitor M Returning Visitor

Figure 79: Percentage of New visitor vs Returning visitor — Google Analytics.
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Language Users % Users
1. it-it 62 - 32.63%
2. enus 51 Il 3211%
3. zh<cn 17 | 8.95%
4. frfr 10 I 5.26%
5. engh g8 | 421%
6. elgr 5 | 263%
7. fr 5 | 263%
8. it 4 | 211%
9 el 2 | 1.05%
10. es-es 2 | 1.05%
Figure 80: Language of origin country of the connected devices — Google Analytics.
Country Users % Users
1. L1 Haly 69 - 36.32%
2. BF United States 34 - 17.89%
3. Il France 20 | 10.53%
4. El China 17 . 8.95%
5. 1= Greece 8 | 421%
6. Germany 5 | 2.63%
7. == Finland 4 | 211%
8. B0 Belgium 3 | 1.58%
9. == Spain 3 | 1.58%
10. [+l Canada 2 | 1.05%
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1 - 9

Figure 82: Map of Countries of origin of the connected devices — Google Analytics.

City Users % Users
1. (notsst) 18 ] 9.00%
2. Chicago 18 [ 9.00%
3. Shanghai 10 | s.00%
4. Paris 10 | 5.00%
5. Los Angeles 8 | 4.00%
6. Rome 7 | 3.50%
7. Zhengzhou 6 | 3.00%
8. Florence & | 3.00%
9. Lucca 6 | 3.00%
10. Reggio Calabria 6 | 3.00%

Figure 83: City of origin of the connected devices — Google Analytics.
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Users % Users

Browser

1. Chrome 110 I G5789%
2. Internet Explorer 24 | 1263%

3. Firefox 17 l 8.95%

4. UC Browser 13 ) 5.84%

5. Safari 11 I 5.79%

6. Edge 8 I 4.21%

7. Opera 4 | 211%

2 | 1.05%

8. Samsung Internet

9. Android Webview 1 | 0.53%

Figure 84: Typology of operating system of the connected devices — Google Analytics.

Operating System Users % Users
1. Android 24 I 7500%
2. i0S g l 2500%

Figure 85: Typology of operating system of the connected (mobile) devices — Google Analytics.

Top Channels

M Organic Search
M Direct
M Referral

Social

Figure 86: Percentage of direct vs indirect connections — Google Analytics.
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Page Total Events +
74
% of Total: 100.00%
(74)
1./ it 18 (24.32%)
2. /deliverables/id-22_1-noticeboard-in-french-language_life-e-via-objectives-and-actions_-action-d1/ @ 4 (5.41%)

[news/video-of-the-prototype-construction-in-nantes-low-noise-road-surface-prototype-for-electric-vehic
3. @ 4 (5.41%)
les/
4. /deliverables/additional-report-1_-report-on-website-design-and-statistics-on-visits/ @ 3 (4.05%)
5 fdeliverables/communication-and-dissemination-strategy_-sub-action-d1-1-public-awareness-and-disse & 3 (405%
© minaticn-of-results-dissemination-plan/ (4.05%)
6. /deliverables/dissemination_album_actions-d1-d2/ @ 3 (4.05%)
7. /deliverables/noticeboard-in-italian-language_life-e-viz-objectives-and-actions_-action-d1/ @ 3 (4.05%)
8. /deliverables/technical-report_action-a2/ @ 3 (4.05%)
9. /event/workshop-electric-mobility-and-low-noise-asphalts-the-life-e-via-project-and-other-contributions/ (@ 3 (4.05%)
10.  /papers/life-e-via-project-noise-electric-vehicles-and-tyres/ fLEd 3 (4.05%)
Figure 87: Most visited sections — Google Analytics.

Event Action Total Events +
74
% of Total: 100.00%
(74)
1. hitps:/fec.europa.cu/easme/en/life 9 (12.16%)
2. https/www.youtube.com/watch?v=r8BL3jHEBOo 5 (6.76%)
3 https://life-evia.eu/wp-content/uploads/2021/07/EVIA_noticeboard_FR_general_final- A4 (5.41%
* compressed-copia.pdf (EA1)
4 https:/fwebgate.ec_europa.eu/life/publicWebsite/index.cfm? 4 (5.41%
© fuseaction=search.dspPage&n_proj_id=7210 (S
5. htipsi//life-evia.eu/wp-content/uploads/2020/12/LIFE_E-VIA_Communication_strategy_ver2. pdf 3 (4.05%)
6. https://life-evia.eu/wp-content/uploads/2021/03/Presentation_FA_EVIA_15112020.pdf 3 (4.05%)
7. https://life-evia.eu/wp-content/uploads/2021/05/Presentazioni_webinar_LIFE-E-VIA. pdf 2 (4.05%)

https:/life-evia.eu/wp-content/uploads/2021/05/Report_AZ_LIFE_UNIRC_Deliverable-3_G-28-04-
8. 2021 .pdf 3 (4.05%)
P

9. hiips/life-evia.eus/wp-content/uploads/2021/06/EVIA_noticeboard_|ITA. pdf 3 (4.05%)
0. https://life-evia.eu/wp-content/uploads/2021/06/Locandina_webinar_EVIA_finale_ pdf 3 (4.05%)

Figure 88: Most downloaded documents — Google Analytics.
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Table 7: Project indicators values.

N° of website visits 890
N° of unique visits 610
N° of individuals 190
N° of downloads 74
Average visit duration 00:03:31

2.8 Statistics for the period 1°* October — 31°' December 2021

Users » V5 Selecta metric Hourly =Day Week @ Month

® Users
30

20

/\/\/_\/\/“’\/“—’\/\/\ /\/

Movember 2021 December 2021

Figure 89: Trend of website visits — Google Analytics.

Users New Users

250 232
Atk | At
Sessions Number of Sessions per User
382 1.53
At A i b | A AR
Page Views Pages/Session

1,422 3.72

PV VYV VR ST U W R SYNOWON N W [
Avg. Session Duration Bounce Rate

00:03:28 51.05%
o MM VAN
Unigue Page Views Avg. Time on Page

941 00:01:16

AAM A A A adn | e M

Figure 90: Number of users, sessions, page views, average session duration, bounce rate — Google Analytics.
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B Mew Visitor M Returning Visitor

Figure 91: Percentage of New visitor vs Returning visitor — Google Analytics.

Language Users % Users
1. it o0 [l 3571%
2. en-us 87 I 3452%
3. en-gb 17 | 675%
4. it 12 ] 476%
5. frfr 10 | 3.97%
6. zh-cn 6 | 2.38%
7. de 5 | 1.98%
8. fr 5 | 1.98%
9. elgr 4 | 1.59%
10. es-es 4 | 1.59%

Figure 92: Language of origin country of the connected devices — Google Analytics.
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Country Users % Users
1. L1 Haly 100 [l 4343%
2. B United States 39 . 15.54%
3. 00 France 14 ] 5.58%
4, Germany 13 ] 518%
5. <= Finland 13 I 5.18%
6. == Metherlands g8 | 319%
7. 011 Belgium 7 | 2.79%
8. EIE United Kingdom 7 ] 2.79%
9. i= Gresce 7 ] 279%
10. 2 Spain 6 | 2.39%

Figure 93: Country of origin of the connected devices — Google Analytics.

1 - 109

Figure 94: Map of Countries of origin of the connected devices — Google Analytics.
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City Users % Users
1. (not set) 25 | 9.40%
2. Rome 23 ] 8.65%
3. Florence 18 | 677%
4. Ashburn 18 | 6.77%
5. Helsinki 13 | 4.89%
6. Reggio Calabria 12 | 451%
7. Chicago 10 | 3.76%
8. Bari 7 | 2.83%
9. Milan 7 | 2.63%
10. Amsterdam 7 | 2.63%

Figure 95: City of origin of the connected devices — Google Analytics.

Browser Users % Users
1. Chrome 155 | 52.00%
2. Edge 26 | 10.40%
3. Firefox 25 | 10.00%
4. safari 723 | 9.20%
5. Internet Explorer 12 ] 4.80%
6. UC Browser 3 | 1.20%
7. Android Webview 2 | 0.80%
B. Opera 2 | 0.80%
9. Samsung Internet 2 | 0.80%

Figure 96: Typology of operating system of the connected devices — Google Analytics.
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Operating System Users % Users
1. Windows 127 1 7450%
2. Android 32 . 12.80%
3. Macintosh 18 JJ 7.20%
4. 05 12 I 4.80%
5. Linux 1 | 0.40%

Figure 97: Typology of operating system of the connected (mobile) devices — Google Analytics.

Top Channels

M Direct
M Organic Search
M Referral

Social

Figure 98: Percentage of direct vs indirect connections — Google Analytics.
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Page Total Events +
% of Total: 1 EIEI.EIEF:I:‘ZZE
(& 13 (10.40%)
2. J/stakeholders/ = 12 {9.60%)
3. /deliverables/id-18_4-noticeboard-in-englizh-language_-life-e-viz-laboratory-experiments_-action-d1/ = 6 (4.80%)
4. Jevent/life-heatland-workshop/ = 6 (4.80%)
5. /deliverables/dissemination-plan_action-d1/ = 5 (4.00%)
6. /deliverables/id-18_3-noticeboard-in-englizh-language_-life-s-via-the-pilot-caze_-action-d 1/ = 5 (4.00%)
7. [/nmews/articles-published-zn-italian-journals-in-october-2021/ = 5 (4.00%)
E. /papers/id_15-article-published-in-an-cpen-access-top-ranked-journal/ = 5 (4.00%)
9. /projectf = 5 (4.00%)
10. /deliverablessdissemination_album_actions-d1-d27 = 4 (3.20%)
Figure 99: Most visited sections — Google Analytics.
Event Action Total Events % Total Events
1. zit?;.-';webg ate.ec.europa.eu/life/publicWebsite/index. cfm?fuseaction=search.dspPage&n_proj_i 8 | 6.40%
2. httpa//cinea.eceuropa.eu/life_sn ] I 4.80%
3 ::;F:SF :':I:Ii;e-e'-.'ia.EL..-".-'\-'|:—:c-nter"..-'.Jpl:-a-:s.-'ZC2‘ HO/EVIA_noticeboard_UMIRC_Laboratory-experime 6 | 4.80%
4. httpaifwww.degruyter.com/decument/doi/10.1515/noise-2021-0017 /html| 6 | 2.80%
5. httpa:i'www.ipoolsrl.com/acustica G | 4.80%
6. htpa:/life-evia eufwp-content/uploads/2021/09/EVIA_noticeboard_EM_pilot-case_v2. pdf 5 | 400%
7 zfttps: {{life-eviaeufwp-content/uploads/2021,/10/LA-NAZIONE-FIRENZE_PROGETTO-LIFE-E-VIA.p 5 I 4.00%
8. httpa//life-evia.eu/wp-content/uploads/2021,/05/Fresentazioni_webinar_LIFE-E-VIA pdf a4 | 3.z0%
9. httpa/lifeevia su/wp-content/uploads/2021,/11/PROGRAM pdf 4 | s.20%
10. http:/fwww.acustica-aia. it/ 3 | 2.40%
Figure 100: Most downloaded documents — Google Analytics.
Table 8: Project indicators values.
N° of website visits 1422
N° of unique visits 941
N° of individuals 250
N° of downloads 125
Average visit duration 00:03:28
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2.9 Statistics for the period 1 January — 31°* March 2022

Overview

Users « | V5 Selecta metric Hourly Day Week Month
® Users

15

10

5 A\ M/

February 2022 March 2022

Figure 101: Trend of website visits — Google Analytics.

Users Mew LUsers

208 189
sl MMMt | et A M s

Sessions MNumber of Sessions per User

323 1.55
N AMA A s | e A A

Page Views Pages/Session

1,257 3.89
s A nhnns | PN A A AMA

Avg. Session Duration Bounce Rate

00:04:01 47.68%
MM A | AR AMANMMA

Unique Page Views Avg. Time on Page

875 00:01:23
AN A A | srmn TN AL

Figure 102: Number of users, sessions, page views, average session duration, bounce rate — Google Analytics.
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B Mew Visitor

Report on website design and statistics on visits

B Returning Visitor

Figure 103: Percentage of New visitor vs Returning visitor — Google Analytics.

Language Users % Users
1. en-us 69 Il 330=%
2. it 69 Il 33.01%
3. en-gb 12 | 574%
4.0t 11 ] 5.26%
5. frfr 10 | 478%
6. zh-cn B | 287%
7. de 5 | 2.39%
8. fr 5 | 2.39%
9. dede 4 | 191%
10. el 3 | 1.44%

Figure 104: Language of origin country of the connected devices — Google Analytics.
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Country Users % Users
1. L1 Haly 85 [ 20.48%
2. I France 21 JJ 10.00%
3. B United States 20 l 9.52%
4, Germany 14 | 6.67%
5. <= Finland 12 | 571%
6. = Metherlands g | 429%
7. Bl China i I 3.33%
B. == Austria 5 | 2.38%
9. B0 Eelgium 5 | 2.38%
10. 812 United Kingdom 4 | 1.90%

Figure 105: Country of origin of the connected devices — Google Analytics.

vy -

1 - 5

Figure 106: Map of Countries of origin of the connected devices — Google Analytics.
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City Users % Users
1. Rome 17 | 7.52%
2. (not sat) 16 | 7.08%
3. Florence 16 ] 7.08%
4. Helsinki 10 I 4.42%
5. Paris g I 3.98%
6. Amsterdam g | 398%
7. Reggio Calabria 7 | 310%
8. Vienna 5 | 221%
9. Cosenza 5 | 221%
10. Catania 5 | 221%
Figure 107: City of origin of the connected devices — Google Analytics.
Browser Users % Users
1. Chrome 120 I c250%
2. Safari 25 . 12.02%
3. Edge 24 . 11.54%
4. Firefox 14 || 6.73%
5. UC Browser 6 | 288%
6. Android Webview 5 | 240%
7. Internet Explorer 3 | 1.44%
8. Opera 1 | D48%

Figure 108: Typology of operating system of the connected devices — Google Analytics.
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Operating System Users % Users
1. Android 25 [ 5°.52%
2. i0S 17 Il 20.48%

Figure 109: Typology of operating system of the connected (mobile) devices — Google Analytics.

Top Channels

M Direct
M Organic Search
M Referral

Social

Figure 110: Percentage of direct vs indirect connections — Google Analytics.
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Page Total Events 4
130
% of Total: 100.00%
(130)
1./ hE 9 (6.92%)
2. /deliverables/id-&-technical-report_action-b1/ it 9 (6.92%)
/deliverables/id-21_3-noticeboard-in-french-language_life-e-via-laboratary-e )
3 ¥periments_-action-d1/ & 7 (538%)
fdeliverables/id-23_4-noticeboard-in-italian-language_life-e-via-survey-ante- ]
< post-operam-_-action-d1/ & 5 (Bss%)
5. /deliverables/additional-document_leaflet/ hE 4 (3.08%)
6. fdt—:jlnf'era bles/additional-report-1_-repart-on-website-design-and-statistics-o @ 4 (3.08%)
n-visits/
7. /deliverables/dissemination-plan_action-d1/ hE 4 (3.08%)
fdeliverables/id-22_3-noticeboard-in-german-language_life-e-via-laboratory- )
B ex periments_-action-d1/ & 4 (o)
g fdelive_ra bles/id-23_2-noticeboard-in-italian-language_life-e-via-the-pilot-cas & 4 (3.08%)
e_-action-d1/
10.  /deliverables/technical-report_action-a2/ it 4 (3.08%)

Figure 111: Most visited sections — Google Analytics.
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Event Action

Total Events % Total Events

Report on website design and statistics on visits

10.

https://life-evia.eu/wp-content/uploads/2022/02/Report_
B1_LIFE_UNIRC_final.pdf

https://life-evia.eu/wp-content/uploads/2022/01/EVIA_no
ticeboard_UMIRC_Laboratory-experiments_FR_final pdf

https://life-evia.eu/wp-content/uploads/2021/12/EVIA_no
ticeboard_survey-ITA.pdf

htips:/fwebgate.ec.europa.eu/life/publicWebsite/index.cf
m?fuseaction=search.dspPage&n_proj_id=7210

https:/life-evia.eu/wp-content/uploads/2021/05/Report_
AZ2_LIFE_UMIRC_Deliverable-3_G-28-04-2021.pdf

https://life-evia.eu/wp-content/uploads/2021/06/202106
07_E-Via_HS-Hannover.pdf

https://life-evia.eu/wp-content/uploads/2021/09/EVIA_no
ticeboard_ITA_pilot-case.pdf

https://life-evia.eu/wp-content/uploads/2022/01/EVIA_no
ticeboard_UMNIRC_Laboratory-experiments_DE. pdf

https://cinea.ec.europa.eu/life_en

https://life-evia.eu/wp-content/uploads/2020/03/Agenda.
pdf

o J 6.92%
7 | 538%
5 | 3.85%
5 | 3.85%
4 | 308%
4 | z.08%
4 | 3.08%

4 | z.08%
3 | 231%

3| 231%

Figure 112: Most downloaded documents — Google Analytics.

Table 9: Project indicators values.

N° of website visits 1257
N° of unique visits 875
N° of individuals 208
N° of downloads 130
Average visit duration 00:04:01

2.10 Statistics for the period 1% April — 30*" June 2022

Overview

Users v VS Selectametric

® Users
40

Monday, 18 April 2022

= Users: 1

T VN

Hourly Day Week Month

e A

May 2022

June 2022

Figure 113: Trend of website visits — Google Analytics.
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Users New Users Sessions Number of Sessions per User | Page Views Pages/Session
214 205 277 1.29 712 2.57
UV VSVRSEENINY PSS RS WS IR RS VPSRN NS SV B TR Y RTTITYY IO R N VO R R YV VI V7Y
Avg. Session Duration Bounce Rate
00:02:16 66.06%
_._._....A_MM.\_.‘.L
Unique Page Views Avg. Time on Page

557 00:01:26
aefh sl AN | A A

Figure 114: Number of users, sessions, page views, average session duration, bounce rate — Google Analytics.

B Mew Visitor B Returning Visitor

Figure 115: Percentage of New visitor vs Returning visitor — Google Analytics.

Language Users % Users
1. en-us o4 [ 4393%
2. itit 51 [l 2383%
3. zhcn 19 | 8.88%
4. en-gb 9 | 421%
5. fr-fr 7 | 327%
6. 7 | 327%
7. 4 | 1.87%
8. elor 3 | 1.40%
9. trtr 3 | 1.40%
10. de 2 | 0.93%

Figure 116: Language of origin country of the connected devices — Google Analytics.
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Country Users % Users
1. B ltaly 64 [ 29.77%
2. B United States 60 [l 27.91%
3. @ China 19 l 8.84%
4, [0 France 15 ] 6.98%
5. == Netherlands 12 || 5.58%
6. <= Finland 11 I 5.12%
7. ™ Germany 5 | 233%
8. i= Greece 4 | 1.86%
9. Turkey 4 | 1.86%
10. 2= Spain 3 | 1.40%
Figure 117: Country of origin of the connected devices — Google Analytics.
1 NN G4

Figure 118: Map of Countries of origin of the connected devices — Google Analytics.
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City Users % Users
1. Ashburn 50 B 22.52%
2. (not set) 32 | 1441%
3. Florence 21 B 9.46%
4. Helsinki 11 ] 495%
5. Amsterdam 10 | 4.50%
6. Paris 7 | 3.15%
7. Milan 5 | 2.25%
8. Pisa 5 | 2.25%
9. Prato 4 | 1.80%
10. Rome 4 | 1.80%

Figure 119: City of origin of the connected devices — Google Analytics.

Browser Users % Users
1. Chrome 132 [ ©1.68%
2. Firefox 31 ] 14.49%
3. Edge 29 | 13.55%
4. Safari 10 | 4.67%
5. Internet Explorer 5 | 2.34%
6. Samsung Internet 4 | 1.87%
7. Opera 3 | 1.40%

Figure 120: Typology of operating system of the connected devices — Google Analytics.

Operating System Users % Users
1. Windows 157 [ 73.36%
2. Android 36 [ 16.82%
3. Macintosh 11 || 5.14%
4. i0S 5 | 2.34%
5. Linux 5 | 2.34%

Figure 121: Typology of operating system of the connected (mobile) devices — Google Analytics.
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Top Channels

M Direct
B Organic Search
B Referral

Social

Figure 122: Percentage of direct vs indirect connections — Google Analytics.

Page

1. /news/video-life-e-via-pilot-case-implementation/

2. /event/life-cool-low-noise-asphalt-meeting-on-7-april-2022/

3./

4, /deliverables/id-23_4-noticeboard-in-italian-language_life-e-via-survey-ante-post-operam-_-action-d1/
5. /event/life-e-via-third-monitoring-visit/

6. /deliverables/additional-report-1_-report-on-webhsite-design-and-statistics-on-visits/

/deliverables/id-21_4-noticeboard-in-french-language_life-e-via-otimisation-of-tyre-road-contact-noise-for-electric-ve
hicle-_-action-d1/

8. /deliverables/id-6-technical-report_action-b1/
9. /deliverables/additional-report-4_-report-on-questionnaires-submission-and-soundwalks-carrying-out/

10 /deliverables/communication-and-dissemination-strategy_-sub-action-d1-1-public-awareness-and-dissemination-of-r
" esults-dissemination-plan/

Figure 123: Most visited sections — Google Analytics.
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Report on website design and statistics on visits

+

76

% of Total: 100.00%

6

5

4

(76)
(7.89%)
(6.58%)
(5.26%)
(5.26%)
(5.26%)

(3.95%)

(3.95%)

(3.95%)
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Event Action Total Events % Total Events
1. https://youtu.be/tsfsAlk2UNs 5 | 6.58%
2. https://life-evia.eu/wp-content/uploads/2021/12/EVIA_noticeboard_survey-ITA.pdf 4 ] 526%
3. https://life-evia.eu/wp-content/uploads/2022/03/Presentations-25-02-2022 pdf 4 | 5.26%
4. https://cinea.ec.europa.eu/life_en 3 | 3.95%
5. https://life-evia.eu/wp-content/uploads/2022/02/Report_B1_LIFE_UNIRC_final.pdf 3 | 3.95%
6. htips://life-evia.eu/wp-content/uploads/2022/04/schedule-ENG_COSClcosta-2022.pdf 3 | 3.95%
https://life-evia.eu/wp-content/uploads/2022/05/Kak%C3%A9mono_EVIA_UGE_vfinale_re &
7 g.pdf 3 ] 3.95%
https://webgate.ec.europa.eu/life/publicWebsite/index.cfm?fuseaction=search.dspPage 5
8. o 3 | 395%
&n_proj_id=7210
9 htips://life-evia.eu/wp-content/uploads/2020/07/LIFE_E-VIA_AT_deliverable_final_version 2 | 2.63%
" _20200612.pdf e
https://life-evia.eu/wp-content/uploads/2020/12/LIFE_E-VIA_Communication_strategy_ve o
10.r2 pdf 2 | 263%
Figure 124: Most downloaded documents — Google Analytics.
Table 10: Project indicators values.
N° of website visits 712
N° of unique visits 557
N° of individuals 214
N° of downloads 76
Average visit duration 00:02:16

2.11 Statistics for the period 1% July — 30" September 2022

Overview

Users = VS Selectametric Hourly ' Day Week Month

® Users
100

August 2022 September 2022

Figure 125: Trend of website visits — Google Analytics.

LIFE E-VIA - Technical Report Action C1 62



LIFE18 ENV/IT/000201-LIFE E-VIA Report on website design and statistics on visits

Users New Users Sessions Number of Sessions per User
360 351 517 1.44
SNV | VWA BT WU VOOl BN VR o 1o VAT 1Y W itet
Page Views Pages/Session Avg. Session Duration Bounce Rate
1,393 2.69 00:02:54 52.03%
N U VS RN SV A WAL WM
Unique Page Views Avg. Time on Page
995 00:01:43

. WWSWYAVNENY W W VY V1TV

Figure 126: Number of users, sessions, page views, average session duration, bounce rate — Google Analytics.

B New Visitor M Returning Visitor

Figure 127: Percentage of New visitor vs Returning visitor — Google Analytics.

Language Users % Users
1. itit 147 [ 40.50%
2. en-us 129 [ 3554%
3. it 32 ] 8.82%
4. engb 9 | 2.48%
5. frfr 6 | 1.65%
6. fr 5 | 1.38%
7. eses 4 | 1.10%
8. en 3 | 0.83%
9. de-de 2 | 0.55%
10. es-419 2 | 0.55%

Figure 128: Language of origin country of the connected devices — Google Analytics.
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Country Users % Users
1. L1 ltaly 181 [ 50.14%
2. E5 United States 92 |l 25.48%
3. I France 14 | 3.88%
4. = Netherlands 9 | 2.49%
5. mm Russia 8 | 2.22%
6. B0 Belgium 6 | 1.66%
7. B8 Germany 6 | 1.66%
8. == Spain 5 | 1.39%
9. E£ Seychelles 5 | 1.39%
10.bew Czechia 4 | 1.11%

LIFE E-VIA - Technical Report Action C1

Figure 129: Country of origin of the connected devices — Google Analytics.

R

Figure 130: Map of Countries of origin of the connected devices — Google Analytics.
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City Users % Users
1. Ashburn 69 [ 18.11%
2. Florence 58 [l 15.22%
3. (not set) 57 [l 14.96%
4. Milan 17 I 4.46%
5. Rome 14 | 3.67%
6. Prato 13 | 3.41%
7. Amsterdam 9 | 2.36%
8. Paris 8 | 2.10%
9. Pisa 8 | 2.10%
10. Grosseto 5 | 1.31%

Figure 131: City of origin of the connected devices — Google Analytics.

Browser Users % Users
1. Chrome 194 | 53.89%
2. Safari 77 I 21.39%
3. Firefox 36 ] 10.00%
4. Edge 27 B 7.50%
5. Samsung Internet 10 | 2.78%
6. Android Webview 9 | 2.50%
7. Safari (in-app) 4 | 1.11%
8. Internet Explorer 2 | 0.56%
9. Opera 1 | 0.28%

Figure 132: Typology of operating system of the connected devices — Google Analytics.

Operating System Users % Users
1. Windows 190 [ 55.28%
2. i0s 76 I 21.11%
3. Android 65 [ 18.06%
4. Macintosh 17 | 472%
5. Linux 3 | 0.83%

Figure 133: Typology of operating system of the connected (mobile) devices — Google Analytics.
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Top Channels

M Direct
B Organic Search
B Social

Referral

Figure 134: Percentage of direct vs indirect connections — Google Analytics.

Page Total Events +

226

% of Total: 100.00%

(226)

1. /news/final-event-registration-opening-for-acoustic-technicians/ fiL] 121 (53.54%)
2. /news/final-event-07-october-2022/ fiL] 29 (12.83%)
3./ @ 6 (2.65%)
4. /presentations/presentation-1-lorem-ipsumj/ @ 6 (2.65%)
5. /news/video-life-e-via-pilot-case-implementation/ @ 5 (2.21%)
6. /project/ @ 5 (221%)
7. /deliverables/id26-promotional-video_action-d2/ @ 4 (1.77%)
8. /papers/id-20_2-electric-vehicles-diffusion-changing-pavement-acoustic-design/ @ 4 (1.77%)
9, /category/news/ @ 3 (1.33%)
10. Ideli\.rerat:vlesz‘icl—18_6—n0‘[iceb0arcl—in—engIish—language_—life—e—\.fia—‘[yreuroIe—in—the—con‘[e)(‘[—of—e\.'—and—ice\.f_—act@I 3 (1.33%

ion-d1/

Figure 135: Most visited sections — Google Analytics.
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Event Action

Total Events % Total Events

https://docs.google.com/forms/d/e/1FAIpQLScZ92K0TMzg_4n0rdj_rNm8Lp5NPoe15n
oThFNIBaLL8GHn8g/viewform?usp=sf_link

2. https://life-evia.eu/wp-content/uploads/2022/09/Draft01_E-VIA_EN.pdf

3. https://www.expomove.it/en/

63 Il 27.88%

20 | 12.83%

24 | 10.62%

4 https://docs.google.com/forms/d/e/1FAIpQLSdO4csHdYgFBCFSrFNVUV)ISXZu2UY4N 15 I 6.64%
© V-fAclfjQ9glywKew/viewform?usp=sf_link e
5 https://webgate.ec.europa.eu/life/publicWebsite/index.cfm?fuseaction=search.dspPag 13 I 575%
* e&n_proj_id=7210 e
6. https://life-evia.eu/wp-content/uploads/2022/09/Programma_E-VIA_EN_2.pdf 9 | 3.98%
7. https://youtu.be/tsfsAlk2UNs 9 | 3.98%
8. http://www.vienrose.it/website/#home 4 | 1.77%
9. https://life-evia.eu/wp-content/uploads/2022/02/10.1515_noise-2021-0023.pdf 4 | 1.77%
10. https://www.unirc.it/ricerca/ue_found.php 4 | 1.77%
Figure 136: Most downloaded documents — Google Analytics.
Table 11: Project indicators values.
N° of website visits 1393
N° of unique visits 995
N° of individuals 360
N° of downloads 226
Average visit duration 00:02:54

2.12 Statistics for the period 1% October — 31% January 2023

Overview
Users + | VS Select ametric

® Users
30

20

Hourly Day Week Month

November 2022 December 2022

January 2023

Figure 137: Trend of website visits — Google Analytics.
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Users New Users Sessions Number of Sessions per User

318 287 468 1.47
Mot Mt didns | Mt stird Mhammimicdatesihow A NAARA WA

Page Views Pages/Session Avg. Session Duration Bounce Rate

1,593 3.40 00:03:53 51.92%
Medudstatnbnd | sttt b i M LM

Unigue Page Views Avg. Time on Page

1,179 00:01:37
WY YN WYY P VORI, W WYY

Figure 138: Number of users, sessions, page views, average session duration, bounce rate — Google Analytics.

B New Visitor M Returning Visitor

Figure 139: Percentage of New visitor vs Returning visitor — Google Analytics.
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Language Users % Users
1. en-us 123 |l 38.56%
2. it 92 [ 28.84%
3. zh-cn 29 I 9.09%
4. it 21 || 6.58%
5. en-gb 11 I 3.45%
6. fr 9 | 2.82%
7. es-es 6 | 1.88%
8. fr-fr 6 | 1.88%
9. en 3 | 0.94%
10. ar 2 | 0.63%
Figure 140: Language of origin country of the connected devices — Google Analytics.
Country Users % Users
1. L1 ltaly 124 - 38.87%
2. B§ United States 72 I 22.57%
3. @ China 29 l 9.09%
4. I 1 France 17 || 5.33%
5. == Spain 9 | 2.82%
6. == Netherlands 8 | 251%
7. 4= Finland 7 | 219%
8. I Ireland 6 | 1.88%
9. EH Belgium 4 | 1.25%
10.= Luxembourg 4 | 1.25%

Figure 141: Country of origin of the connected devices — Google Analytics.
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1 124

Figure 142: Map of Countries of origin of the connected devices — Google Analytics.

City Users % Users
1. (not set) 70 | 20.59%
2. Ashburn 37 | 10.88%
3. Florence 33 B 971%
4. Prato 12 | 3.53%
5. Milan 9 | 2.65%
6. Rome 8 | 235%
7. Amsterdam 8 | 235%
8. Helsinki 7 | 2.06%
9. Pisa 7 | 206%
10. Dublin 6 | 1.76%

Figure 143: City of origin of the connected devices — Google Analytics.
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Browser Users % Users
1. Chrome 200 I 65.72%
2. Firefox 34 | 10.69%
3. Edge 31 | 9.75%
4. Safari 26 ] 8.18%
5. Android Webview 6 | 1.89%
6. Samsung Internet 6 | 1.89%
7. Internet Explorer 4 | 1.26%
8. Opera 1 | 031%
9. Safari (in-app) 1 | 0.31%

Figure 144: Typology of operating system of the connected devices — Google Analytics.

Operating System Users % Users
1. Windows 214 I 67.30%
2. Android 60 [l 18.87%
3. i0s 22 | 6.92%
4. Macintosh 16 | 5.03%
5. Linux 6 | 1.89%

Figure 145: Typology of operating system of the connected (mobile) devices — Google Analytics.
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10.

Top Channels

M Direct

M Heferral
Social

B Organic Search

Figure 146: Percentage of direct vs indirect connections — Google Analytics.

Page

fevent/final-event-of-life-e-via-project/
/news/final-event-registration-opening-for-acoustic-technicians/
/deliverables/id-9-technical-report_action-b3/

/deliverables/id-7-technical-report_action-b2/

/deliverables/technical-report_action-a2/
/deliverables/id-23_3-noticeboard-in-italian-language_life-e-via-laboratory-expiriments-_-action-d1/
/deliverables/id-23_4-noticeboard-in-italian-language_life-e-via-survey-ante-post-operam-_-action-d1/
/deliverables/technical-report_action-al/

/

/deliverables/id-18_8-noticeboard-in-english-language_-life-e-via-tyre-development_-action-d1/

Figure 147: Most visited sections — Google Analytics.
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B @ @ @ @ @ @ % @ %

Total Events

Report on website design and statistics on visits

¥

3591

% of Total: 100.00% (351)

38 (10.83%)

24

16

14

1

(6.84%)

(4.56%)

(3.99%)

(3.13%)

(2.56%)

(2.56%)

(2.56%)

(2.28%)

(2.28%)
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Event Action Total Events ¥

351

% of Total: 100.00%

(351)

1. https://life-evia.eu/wp-content/uploads/2022/10/LIFE-E-VIA_LEXPOMOVE_2022.pdf 21 (5.98%)

2 https://life-evia.eu/wp- 16 (4.56%)
*  content/uploads/2022/05/LIFE_E_VIA_B2_deliverable_final_version_20220513_compressed.pdf :

3. https://life-evia.eu/wp-content/uploads/2022/09/Programma_E-VIA_EN_2.pdf 15 (4.27%)

4 https://docs.google.com/forms/d/e/1FAIpQLSd04csHdYgFBCFSrFNVUV|ISXZu2UY4NV-

fAcIfjQ9glywKew/viewform?usp=sf_link UL e

5. https://life-evia.eu/wp-content/uploads/2020/07/LIFE_E-VIA_A1_deliverable_final_version_20200612.pdf 9 (2.56%)

6. https://life-evia.eu/wp-content/uploads/2021/12/EVIA_noticeboard_survey-ITA.pdf 9 (2.56%)

7. https://life-evia.eu/wp-content/uploads/2021/12/EVIA_noticeboard_UNIRC_Laboratory-experiments_ITA.pdf 9 (2.56%)

8. https://life-evia.eu/wp-content/uploads/2022/07/Deliverable_B3_completo.pdf 9 (2.56%)

9. https://webgate.ec.europa.eu/life/publicWebsite/index.cfm?fuseaction=search.dspPage&n_proj_id=7210 9 (2.56%)

10. https://life-evia.eu/wp-content/uploads/2020/09/Deliverable_A3.pdf 8 (2.28%)

Figure 148: Most downloaded documents — Google Analytics.

Table 12: Project indicators values.

N° of website visits 1593
N° of unique visits 1179
N° of individuals 318
N° of downloads 351
Average visit duration 00:03:53

In Figure 149 and Figure 150 the progressive trend of the values assumed by the indicators is shown.

=—8=N° of website visits =~ =®==N" of unique visits =0==N° of individuals N° of downloads

2500
2000
1500
1000
500

Figure 149: Indicators trend.
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Average visit duration (min)

00:05:46
00:05:02
00:04:19
00:03:36
00:02:53
00:02:10
00:01:26
00:00:43
00:00:00

Figure 150: Average visit duration.
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